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DIGITAL MARKETING IN THE PROMOTION OF SPORTS AND WELLNESS SERVICES:
MODERN TOOLS AND THE EFFECTIVENESS OF THEIR USE

HUD®POBUI MAPKETHUHI' Y TIPOCYBAHHI CHOPTUBHO-0310POBUUX MOCJIYT:
CYYACHI IHCTPYMEHTHU TA EOEKTUBHICTH IX BUKOPUCTAHHS

The article examines the role of digital marketing in the promotion of sports and wellness
services in the context of the rapid digital transformation of the service sector. The relevance of the
study is determined by the growing competition in the sports and fitness industry and the increasing
importance of digital communication channels for attracting and retaining customers. The paper
analyzes modern digital marketing tools, including social media marketing, content marketing,
targeted advertising, email marketing, and mobile technologies, and evaluates their effectiveness in
the Ukrainian sports and wellness market. Particular attention is paid to the economic efficiency of
digital marketing, which is assessed using key performance indicators such as return on investment
(ROI), customer acquisition cost (CAC), and customer lifetime value (LTV). The study highlights the
advantages of digital marketing compared to traditional marketing approaches in terms of cost
optimization, audience reach, and service personalization. Statistical data on the development of the
sports and wellness services market in Ukraine and the growth of digital advertising expenditures are
presented. The article also identifies current trends in digital marketing development, including the
use of artificial intelligence, mobile applications, and personalized communication strategies. The
results of the research confirm that the comprehensive use of digital marketing tools contributes to
increased competitiveness, customer loyalty, and financial performance of sports and wellness
organizations. The practical significance of the study lies in the possibility of applying the proposed
approaches to improve marketing strategies of sports and wellness enterprises in the digital
environment.

Key words: digital marketing, promotion, sports and wellness services, modern tools,
effectiveness.

V' oocniosxcenni obrpynmosano, wo po3euUmMoK YUQGposUx mMexHON02id ma NOUWUPEHHS
IHMepHem-KOMYHIKayiil Cymmeso mpaunchopmyioms RniOXo0u 00 HPOCYSanHA nociye Y cghepi
CHOPMUBHO-0300p08Y0L OisiibHOCI. B ymosax 3pocmanms KouKypenyili midxc Gimuec-yenmpamu,
CNOPpMUGHUMU  KIYOAMU Ma pPeKpeayitiHuMy 3aKia0amu yu@dposuil Mapkemune Cmae Kiodo8um
IHCMpYMeHmoMm 3abe3neyuents ix KOHKYPEeHMOCHPOMONCHOCI, NIOGUWEeHHS 6Ni3HABAHOCMI Opendy ma
dopmysanHs 00820CmMpoKOSUX GIOHOCUH i3 KaieHmamu. Buznaueno, wo UKOpUCMAauHa COYiaNbHUX
mepedic, KOHMEHm-MapKemunzy, mapeemosanoi pexkiamu, e-mail-wapxemuney ma mobinbHux
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3aCMOCYHKI6 003607151€ eeKMUBHO 3aANYy4amu HOBUX CHONCUBAYIE, NIOBUWYEAMU DI6eHb IXHbOT
JIOANILHOCMI Ma ONMUMI3Y8AMU BUMPAMU HA PEKIAMHY OisIbHICb.

Ilpoananizoeano cyuacHuii cman po3gUmMKY pUHKY CHOPMUBHO-0300PO8YUX NOCHYe 8 YKpaiHi,
AKUL XAPAKMEPU3YEMbC CMAOITbHUM 3POCMAHHAM NONUMY HA NOCAyeu i3uunoi akmuenocmi ma
300p06020 cnocoby xcumms. Bcmanoeneno, wo yugposuii mapxkemune nocmynogo cmae OOMIHYIOYUM
KAHAIOM KOMYHIKayii 31 Ccnoxcusauamu, a 6NpoSAONCeHHs YUDPOsUX I[HCMPYMEHMI68 CHpuse
nIOBUWEHHIO epeKmUBHOCI MapKemuHeo8ux cmpamezii nionpuemcme cepu nocaye. Ocobnusy
yeazy NpuoineHo OYIHIOBAHHIO eKOHOMIYHOI  ehekmuenocmi  yu@poeoco MapkemuHey, o
30TUCHIOEMbCSE HA OCHOBI KIIOYO0BUX NOKA3HUKIG pe3yTbMamusHOCmi, 30KpemMd peHmabenbHoCmi
ineecmuyiu y mapxkemune (ROI), eapmocmi 3anyyenns kaienma (CAC) ma 0osiunoi yinnocmi Kiienma
(LTV).

Hazonoweno, wo kxoumnnexche uKOpuUCmauHs yu@pposux MapKemuH08Ux IHCIPYMEHMig
3a6e3neuye 3pOCMAKHA KiIbKOCMI KIIEHMIB, ni08UUeHHS 00X00i8 NIONPUEMCME, CKOPOUEHHS UMpPam
Ha pexiamy ma NOKPAweHHs SKOCMI 00Cnye08y8anHs choxcugauis. Busnaueno nepcnexmugni
HAnpsMu Po3GUMKY Yu@dpoeoco mapkemuney y cghepi cnopmuero-o300poeuux nociye, ceped sAKux
0CcoONUBe 3HAYEHH MAMb 3ACMOCYBAHHSA WMYHYHO20 [HMeNeKmy, NepCoHANizayiss MApKemuHe08UX
KOMYHIKQYIll, pO36UMOK MOOIIbHUX NAAM@DOPM I BNPOBAOINCEHHS IHHOBAYIUHUX YUPDPOBUX MEXHONOII.
YV3acanvuennss pezynomamis Oocniddcenns oac  niocmaeu cmeepodcysamu, o egexmusne
BUKOPUCIAHHA YUDPOBO2O MAPKEMUHZY € ANCTUBUM YUHHUKOM CMIUKO20 PO3BUMKY NIONPUEMCME
CHOPMUBHO-0300p08Y0I chepu ma nio8ULUeHHs IX KOHKYDEHMOCHPOMONCHOCMI 8 YMO08ax Yuppoeoi
mparchopmayii eKOHOMIKU.

Knwuoei crosa: yugposuil mapkemune, npocy8anus, CHOPMUEHO-0300p0o8Yi NOCIy2u, CY4acHi
iHcmpymenmu, eghekmusHicmo.

JEL Classification: M31, L83, 033

Introduction. In today’s rapidly evolving digital landscape, the sports and wellness industry is
undergoing significant transformations. The widespread adoption of internet technologies, mobile
apps, social media, and online platforms is fundamentally changing approaches to service promotion
and customer engagement. A significant portion of fitness clubs and sports centers are implementing
digital tools to attract customers, build loyalty, and enhance competitiveness [1,2].

According to recent studies, about 70 % of companies in the fitness industry use digital tools
to improve customer engagement, and the majority of marketing budgets in the industry are directed
specifically toward online promotion channels [3].

In addition, nearly half of consumers learn about new fitness services through social media,
indicating the growing role of digital marketing in shaping demand for sports and wellness services [3].

In this context, there is a need to study modern digital marketing tools, their effectiveness, and
their potential applications in the sports and wellness sector. This determines the relevance of the
chosen research topic.

Analysis of recent research and publications. The development of digital marketing in the
promotion of sports and wellness services has become an important area of scientific research in
recent years due to the rapid digitalization of society, the growth of the service economy, and
increasing competition in the fitness and recreational sectors [1,2]. Modern studies focus on the
effectiveness of digital communication channels, consumer behavior in online environments, and the
economic efficiency of marketing strategies in the service sector.

Ukrainian researchers who have examined issues of digital marketing, service promotion, and
the development of sports and wellness activities include O. Hryhorenko, N. Savchenko, V.
Kravchenko, O. Klymenko, and L. Bondarenko. Their studies address the implementation of digital
technologies in marketing communications, the use of social media platforms for promoting fitness
and recreational services, and the role of digital tools in improving customer engagement and service
quality. Particular attention has been given to the transformation of marketing strategies in the context
of digitalization and the growing importance of personalized communication with consumers.
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Foreign scholars who have investigated theoretical and practical aspects of digital marketing
and service promotion include P. Kotler, D. Chaffey, R. Ryan, K. Keller, and S. Strauss [1,2]. Their
research highlights the role of digital platforms, content marketing, targeted advertising, and data
analytics in increasing the competitiveness of service organizations. In addition, international studies
emphasize the importance of customer relationship management (CRM), mobile applications, and
artificial intelligence technologies in enhancing marketing effectiveness and customer loyalty in the
sports and wellness industry [4,5].

Thus, the issue of improving digital marketing strategies and evaluating the effectiveness of
modern digital tools in promoting sports and wellness services remains highly relevant in the context
of digital transformation and the development of the service economy.

The purpose of this article is to analyze the features of using digital marketing tools in the
promotion of sports and wellness services and to assess the effectiveness of their application for
attracting and retaining consumers.

Presentation of the main material. Digital marketing represents a set of marketing tools and
communication strategies implemented using digital technologies and internet resources. Its main goal
is to create, promote, and distribute goods and services, as well as to establish effective interaction
with consumers through electronic communication channels. In scientific literature, digital marketing
is defined as a strategic process of attracting and retaining customers through the use of online
platforms, social networks, search engines, mobile applications, and other digital tools. In Ukraine,
digital marketing demonstrates steady growth and gradually becomes the dominant channel for
promoting goods and services, including the field of sports and wellness services. In particular, in
2026, the volume of Ukraine's digital advertising market is forecasted to reach 850 million USD,
which constitutes about 65 % of the country's total advertising budget [7].

According to the Ministry of Youth and Sports of Ukraine, as of 2024: more than 17 % of the
population of Ukraine regularly engages in physical activity; the number of fitness centers and sports
clubs exceeds 3.5 thousand establishments; the market for sports and wellness services is estimated at
approximately 1.1-1.3 billion USD [8].

These indicators indicate the formation of a competitive environment in which the effective
use of digital marketing becomes a key factor in the development of enterprises.

In addition, the growth rate of digital advertising is approximately 12 % per year, indicating an
active transition of businesses to online communications and digital promotion channels.

An important trend is the dominance of mobile technologies in digital marketing. In particular:
about 60 % of digital advertising expenditures are spent on mobile advertising; more than 68 % of
online purchases are made through mobile devices; more than 75 % of Internet users in Ukraine
regularly use smartphones to search for services [7].

In the context of the development of the information society, digital marketing is gaining
particular importance for the service sector, as it allows for rapid response to changes in demand,
personalization of communication, and improvement of advertising campaign effectiveness. Its
application ensures increased competitiveness of enterprises, optimization of promotion costs, and
enhancement of the consumer experience.

Marketing in the field of sports and wellness services has specific features that distinguish it
from the marketing of physical goods. The main characteristics are:

1. Intangibility of services, which requires active use of communications to build trust and
reputation of establishments;

2. Intense competition among fitness centers, sports clubs, and wellness studios, which
stimulates the search for innovative promotion methods;

3. Personalization of services, since the success of marketing strategies depends on the ability
to meet the individual needs of clients;

4. Seasonality of demand, which requires flexible and adaptive marketing solutions;

5. The growing role of a healthy lifestyle, which shapes the social significance of sports and
wellness services and increases their value in the minds of consumers.
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In this context, digital marketing becomes a key mechanism for ensuring the competitiveness
of sports and wellness organizations, allowing for effective communication with the target audience
and creating sustainable relationships with consumers.

The sports and wellness services market in Ukraine demonstrates stable development, despite
economic and social challenges.

Social networks (Facebook, Instagram, TikTok, etc.) are the main communication channel for
sports and wellness establishments with consumers. They allow the organization to build its image,
increase brand recognition, and attract new clients. Content marketing in this area includes publishing
articles, video tutorials, online workouts, tips on nutrition, and a healthy lifestyle. High-quality and
regular content stimulates audience interest, increases interaction levels, and builds customer loyalty.
Targeted advertising allows delivering advertising messages specifically to users who belong to the
target audience, taking into account their age, interests, geography, and behavioral characteristics.
Email marketing is used to maintain contact with existing clients, inform them about new services,
promotions, and special offers. Both tools help increase the conversion of advertising campaigns and
ensure more effective customer acquisition and retention.

Mobile apps for fitness and online sports platforms are becoming an important tool in digital
marketing, as they allow for personalized services and ensure constant contact with clients. Through
apps, users can receive individual training programs, track their progress, participate in virtual
workouts, and interact with other community members. Online platforms provide scalability for
marketing activities and allow sports and wellness facilities to expand their market without significant
material costs. Tabl. 1 shows the comparative effectiveness of digital marketing tools in the field of
sports and wellness services in Ukraine.

Table 1. Comparative effectiveness of digital marketing tools in the field of sports and
wellness services in Ukraine

Digital Marketing

The main purpose

Key Performance

Average Result

Tool Indicator
Social Media (SMM) | Customer engagement Brand awareness +20-35% customer
and brand building growth activity

Content Marketing

Building trust in

Increase in user

+15-25% website

services interaction traffic
Targeted Advertising Attracting new Advertising campaign 2-5%
(Google Ads, Meta customers conversion
Ads)
E-mail Marketing Customer retention Return on investment 32:1-36:1

(ROI)

Mobile Technologies Increasing customer Frequency of repeat +18-22%
and Personalization loyalty visits

Source: compiled by the author based on [1,3,5,6]

The cost-effectiveness of digital marketing in the sports and wellness services sector is
determined by the ratio of marketing expenses to financial results. In today’s environment, digital tools
make it possible to significantly optimize advertising costs, increase the profitability of businesses,
and ensure steady revenue growth.

According to research by marketing agencies and analytics firms, the use of digital marketing
tools in the service sector results in: a 20-35 % reduction in advertising costs, a 15-40 % increase in
customer conversion rates, a 10-25 % increase in business profitability, and an 18-30 % reduction in
the cost of acquiring a single customer [7,8]
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In the sports and wellness services sector, these metrics are particularly important, as
competition among fitness centers and sports clubs is constantly growing, and consumers are
increasingly choosing services through digital communication channels.

The following economic indicators are used to assess the effectiveness of digital marketing:
return on marketing investment (ROI). According to research [3], the average ROI for digital
marketing is 250-400 %, while for traditional advertising it is 120-180 %.

The next indicator is customer acquisition cost (CAC), which shows a company’s expenses for
acquiring a single new customer.

Lifetime value (LTV), which reflects the total profit a customer generates over the entire
period of service use. Studies show that the use of personalized digital marketing tools allows for:
increasing customer LTV by 20-35 %, and extending the duration of the customer relationship by
15-25 % [5]

Tabl. 2 presents a comparison of the economic efficiency of digital and traditional marketing

Table 2. Comparative Analysis of the Economic Efficiency of Digital and Traditional Marketing

Metric Traditional Marketing Digital Marketing
Advertising Cost High 20-35% lower
Audience Reach Limited High
Customer Conversion Rate 3-6% 8-15%

ROI 120-180% 250-400%
Customer acquisition cost 450-600 UAH 280-350 UAH
Service personalization Low High
Speed of results analysis Slow Instant

Source: compiled by the author based on [1,3,7]

In the practical activities of sports and wellness facilities, the use of digital marketing
technologies allows achieving the following results: an increase in the number of clients by 20-40 %,
growth of enterprise revenue by 15-30 %, improvement of the organization's competitiveness,
optimization of advertising costs, and increase in client loyalty. According to industry research,
enterprises that actively use digital marketing demonstrate: 25 % higher profitability, 30 % faster
revenue growth, and 20 % lower marketing costs [6].

Modern trends in the development of digital marketing in the sports and wellness sector are
determined by the intensive implementation of new technologies and changes in consumer behavior.
The main promising directions include:

1. The expansion of analytics and artificial intelligence (Al) use for personalization of offers.
The integration of Al allows predicting customer needs, creating individual training programs, and
offering relevant services, which increases customer satisfaction and loyalty.

2. The integration of virtual and augmented reality (VR/AR) into marketing strategies. Using
VR/AR allows creating interactive presentations of services, virtual tours of gyms, and online
workouts, which helps engage a young and technologically active audience.

3. Development of mobile fitness platforms and online communities. Focusing on mobile
applications and interactive platforms allows for increased customer engagement, encourages their
self-motivation, and helps build long-term relationships with consumers.

4. Social responsibility and promotion of a healthy lifestyle through digital channels.
Integrating marketing campaigns with the promotion of physical activity and healthy nutrition
strengthens the brand and enhances its social significance.

Thus, the further development of digital marketing in sports and wellness activities will be
based on a combination of technological innovations, service personalization, and interactive
communication with consumers.

Conclusions. Digital marketing in the sports and wellness sector is an effective tool for
attracting and retaining clients, increasing brand awareness, and enhancing the competitiveness of
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establishments. Social media and content marketing contribute to the formation of consumer loyalty
and trust, while targeted advertising and email marketing ensure direct interaction with the target
audience. Mobile applications and online platforms allow for service personalization, provide constant
contact with clients, and encourage regular visits to sports and wellness facilities. The prospects for the
development of digital marketing in sports and wellness activities lie in the use of analytics and Al,
integration of VR/AR, development of mobile platforms, and promotion of a healthy lifestyle through
digital channels. Comprehensive use of modern digital tools enables sports and wellness organizations
to effectively respond to changes in demand, increase client engagement, and strengthen their position
in the market.
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